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Lies, Lies and Damn Statistics  



The Power of the Media – Hugh’s Fish 
Fight 

PLUS, 
•870,000 signed the petition from 195 countries 
•8hrs of TV viewed by 3m people each week 
•Broadcast in 28 countries 



Starting To Retaliate – NFFO Activity 



• Challenge perceptions of fishing sector 
• Strong consumer angle 
• Use science to confirm the choice  
• Hook to talk about sustainable fishing practices 
• Make it personal - one man and his boat 
• Add extra ingredients to create a strong  
 media opportunity! 
 
 
 

Why?  



Consumer survey into fish eating trends revealed: 
•52% eat fish at least once a week but rarely 
stray from the ‘big five; 
•53% had never tried hake 
•Top reasons people cited for not trying 
alternative types of fish: 

 30% - retail price 
24% - fish is ugly  
11% - poor availability in supermarkets  

•Only 6% of consumers said concerns about 
lack of sustainability would put them off 
buying fish 



• Endorsement from a celebrity chef 
• Think digital! Creation of videos and downloadable recipe cards 
• Media day comprising: 

•Story sell in to on and offline media  
•Radio interviews 
•Hake tasting session at Soho restaurant for journalists, retailers and 
restaurateurs 

• Event film to extend opportunities for coverage 
 
 
 

Creating the Dish of the Day 



A Good Haul! 

53 pieces of positive coverage 9.6 million opportunities to see /  reach 



Exclusive podcast interview 

Spreading Our Net Further 

Downloadable recipe cards 
from celebrity chef Mitch 
Tonks 



Spreading Our Net Further 



Reeling Them In Online 



Reeling Them In Online 



Get Saucy... 
 
 
 
 

• Campaign to promote the Saucy Fish Company 
• Combinations aimed to reduce the fuss, mess and 
confusion of fish cookery 
• Creative PR to build the brand 
• Targeted food journalists and bloggers 
• Supported by social media strategy & mealtime 
inspiration blog including Doctor Who takeover! 
• Resulted in 23% unprompted awareness within 18 
months 
• Development of web based hub - 'the Dock’ 
• PR supported by events 
• Listed among Britain’s coolest brands 
 
 
 
 



A Drop In The Ocean 
• Continued activity needed 
  
• Important industry providing vital, healthy, sustainable food source 
 
• Perceptions won’t change overnight 
 

 



What Can You Do 
• Join our initiative #CatchOfTheDay 
• Highlighting the diversity of the UK fleet and entire industry 
• Planning in early stages 
• Currently looking for support of the industry  
• Get involved! 
• And also... 
 
 



Use the Media to Your Advantage!  

https://www.youtube.com/watch?v=2x-leiuLTyY


Thank You!  
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