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What is sushi? 
Sushi is a popular Japanese dish that primarily consists of vinegared rice, combined with 
various ingredients such as raw or cooked seafood and vegetables. 
 
The rice is a key component that differentiates sushi from other similar dishes such as sashimi 
which is thinly sliced raw fish or meat served without rice and kamaboko which is a cooked 
processed seafood often shaped to look like a crab or pealed prawn meat. 
 
 
Common types of sushi include: 
 
Nigiri:  Hand-pressed rice balls topped with slices of raw or cooked fish, seafood, or other 
ingredients.  
 
Maki: Rolled sushi, typically made by wrapping fish, vegetables, and rice in seaweed (nori) and 
slicing it into bite-sized pieces. Variations include hosomaki (thin rolls) and futomaki (thick 
rolls)  
 
Temaki: Hand-rolled sushi in the shape of a cone, filled with rice, fish, and vegetables. 
Sashimi:  
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Sushi performance 
 
Seafood sushi products have performed strongly over both the long and short term, 
trending with younger consumers, resonating with the interest in Japanese culture, and 
eastern food trends. Being visually attractive (instagrammable), aspirational and healthy, 
as well as convenient for both for office lunches and a dining in treat to save money has 
helped sushi grow. 
 
In the 52 wks. to April  2024, retail seafood sushi sales were worth £178m (+4.7%), with a 
volume of 9,960 tonnes (+0.4%) and an average price of £17.84/kg (+4.3%). Currently sushi 
is only sold in a chilled format and is ranked as the 8th most popular seafood segment by 
value and 9th by volume, having the highest average price out of all ten seafood segments. 
Over the long term (10 years) sushi has seen the highest value and volume growth of all 
ten segments, up +121% and 58% respectively. 
 
 
Sushi sector and segment performance to 2024 

 

 
Nielsen Scantrack YE 20.04.24 (*10yr GB – species %Chg 8yr GB) 

 
 
Salmon sushi is the most popular in UK retail, taking nearly half (48%),  of all sushi sales in 
2024, followed by mixed seafood sushi (35%), and ‘other’ where the seafood species is not 
named (8%). Salmon, surimi and shrimp sushi showed the fastest growth compared to last 
year, whilst  mixed seafood and prawn sushi declined. Over the long term, many sushi 
seafood species achieved triple digit growth, the exception being ‘other’ and cold water 
prawn sushi where sales declined  
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UK species share of sushi by Value 2024 

 
Nielsen Scantrack YE 20.04.24 

The sushi shopper 
In 2024, sushi key point indicators (KPI’s) remained strong. Compared with last year, a 
similar number of shoppers bought sushi, slightly less often, but spending more on larger  
baskets. Shoppers bought an average 0.28kg of sushi per trip, spending on average £4.28 
per trip; and bought sushi 5 times per year, spending a total of £21.30 on 1.4 kg/yr.  
 
 
 
Sushi seafood Key Point Indicators (KPI’s) 2024 
 

 
Nielsen Homescan YE 20.04.24 
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Nielsen demographics  define the chilled sushi shopper as predominantly younger and 
more affluent (higher percentage of AB/C1 shoppers) than the general seafood shopper, 
with a higher proportion of shoppers in the under 35 and 35-44 age groups, typically in one 
person households without children present. Where children are present, they are typically 
aged 5-15 yrs.  
 
Sushi demographics % shoppers (by volume) 2024 
 

 
Nielsen Homescan YE 20.04.24 

Where do shoppers buy sushi? 
In 2024, Aldi sold the most sushi taking 20% of UK sushi sales by volume, followed by Tesco 
and Lidl. Surprisingly stores which attract affluent shoppers such as Waitrose and Marks 
and Spencer’s, under trade on sushi, perhaps due to the older age demographic. 
 

Sushi share of trade (by volume) 2024 

 
Nielsen Homescan YE 20.04.24 

    

    

    

    

    

   

   

   

   

   

   

   

                              

                 

    

     

    

               

    

         

                  

        

          

         

       

        



 

 

 
 

 
Data Sources: (%) values represent change from the previous year unless otherwise 
stated 
 
 
Nielsen:  

• Scantrack – UK EPOS from key retailers (including composite data from 

discounters Aldi & Lidl and N. Ireland) excludes seafood sandwiches - GB 

EPOS excludes discounters 

• Homescan – GB (including discounters) consumer panel of 15,000 households 

excludes       seafood sandwiches 

• Defra Family Food Survey 2023 release 

 
Subscribe to Market Insight Reports: 
Individuals working full time for a seafood business can apply for a password to access 
Seafish Retail, Foodservice, Shopper, and Trade Reports directly.  
Click here to subscribe. 
 
More Information: 
For the full range of market insight factsheets, covering different sectors of the seafood 
industry, visit the Seafish website:  https://www.seafish.org/insight-and-research/ 
 

For more information please contact: 
Richard Watson 
Market Analyst 
 
T: +44 (0) 1472 252 331 
E: richard.watson@seafish.co.uk 
W: Latest MI retail publications  
W: MI secure area login  

 
 

Seafish 
Seafish Origin Way, Europarc,  
Grimsby,  
DN37 9TZ  
 
www.seafish.org 
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